Bedford’s café society

We welcome Kevin Kavanagh as a Director of BedfordBID. He joins 12 others and Executive
Director Mo Aswat and Company Secretary Christine Barker on the Board.

Many local people will know Kevin, owner of Frescoes Coffee house i Mill Street, where for the last 4 years he has offered
customers a delicious taste of café society in Bedford.

He says “1 always wanted to have my own business and at Frescoes have brought
together my passion for food, coffee, wine and music, This creates an ambience
where people can enjoy good food and conversation with background or live music

torset the scene.” -

) ) Before moving to Bedford, Kevin worked with one of the world's largest retailers
Welcome to BEQO5S . I and gained knowledge of how the retail sector works in towns and cities worldwide.

LU ' He is keen to see Bedford continue to im o be working wi
, oy _ prove and delighted to be working with
The BedfordBID NEWS' ' the BedfordBID as it leads the way;

Come Around to Our Town ' _ “BedfordBID has a big influence on the town through the expertise of business
people who want to raise the profile of the town for the benefit of businesses and
those who come to shop and visit our town.” says Kevin. “Bedford has such a lot

- to offer with a friendly, safe atmosphere at street level. It's difficult to find everything
N at ion al g ro Wt h fo r O ur TOW n you need when you visit a new town and visitors could easily miss the beauty of

Bedford if making a whistle-stop visit. This is where activities like the Bluecaps -

are such an essential part of the visitor experience.”

Bedford continues to grow in stature on the national stage - vital to
maintain big business interest and investment in the town.
Line greatl |-.\.:L|'|'|E'-||‘ of national i stment is the town centre :l.‘nEn-'..-e-h':;|r||r||1 which wi

Business end of the old bus station and in its place a bright new gateway o the town. Long, lon;

%?Slrﬁ;emem the project represents the faith of St Modwens in being able to fill retail and leisure space with

customer-attracting outlets and a cinema. And more customers means more potential business
for all of us
i G _ | ﬁggetoacﬂ
BedfordBID is celebrating its first year “in business” and is bucking the national trend facing LY
High Streets, Where othe customers 1o the internet and retail parks, the

Easy Come Easy Go

per week since BedfordBID went into action.

ary s ibhnt Rad z | P = . . i wartitivs Dire . . .
People are recognising that Bedford is a pleasant place to shop and eal, said Executive Director A new promotion funded by businesses in Bedlord via the Business Improvement

A ; :
o A ' District organisation means it is cheaper to go On the Buses until September 1oth

“Our next targFet is 1o ensure that '"'-'llr-h' recognise il is a good environment in which o work

olfered EVERY DAY 1o

those who would normally pay ¥2.70 lor a day: idder [day pass) to go into town. T

National growth for Our Town In conjunction with Stagecoach, a 25% discount is being

or do business - making it eas ompanies to employ quality staff and for property owners

TOou ain | seen ru::l||||'|:.; vel... to find tenants for "h”f:'" and 3 .

Passes are |I'l.'rl'I:.! delivered o homes with local newspapers — o |"r'n|l:.1' Cian visit

“The sum of all these parts er than the whole = Bedford will increasingly be seen as a - :
. the travel x||l:[i in the bus station o collect one

Bedford's café society

¥ e 1L AN e ST N v/l :
that a “can do” attitude will make things work \ ) ] . [0 Turther encourage people to " Come Avound to Our Town: the “IT pass w il ennatls
1 3 ; |

Easy Come Easy Go

Open for Business [ |;|h- 1o discounts in certain x|nlflk andl restanrants dur ng the proanotion Each

Small is Beautiful YOLI al n t seen nOthIng yet- X X - - of the six weeks will have a different theme and the discounts and ontlets will reflect

- ¥ T ”'.I-a_ wirek one 1s lashion
Be Safe, Be Smiling The BedfordBID is a pione

Come Around to Our Town voled to pay an extra le n st ¢ year, 10 D ent By L Said Executive Director Mo Aswat: “In the first vear of the BedlordBID we have

DUSInEse 2 Jﬂlmh == i g ; gigpirheia, ; e : . |'\|lu-||r|u-|1h':1 with a number of wavs of making 11 “Easy Come Easy Go lon F::'n||h*
it is a pot which the busines

travelling into town - the most successiul was the week long arrangement o lund Tree travel on the Park anmd Ride buses

y -
Wgrer Picture ! . : .
: We have been learning as we go along - we have no route map o follow from others - in Fact from Elstove Soowe have decided tosee if this type of promotion w Ul work on the reeular buses in parines ~||:;l with Stagecoach

Al others are watchir I progr with interest — not just in the UK but from overseas through Bedtord “1I'T cand

Al adia &
viedia Moments )
: “But thanks to the support of 10« al companies who know what il takes to boost trade as they . . ) .

Howee can o make it more attractive bos pl'll!lh' SO COneE Aoy bosatnn o |u|h||t fransport then that he ||s- Lusinesses and cuts back

are in the front-line every day - we have achieved a great deal through a whole range of exciting : " 13
= a1 tralhi |1||:r|:'|||'.']|'-. For 'l_'_|r|'l||"|||'|.|||.11.|'q.'1'!:|1'|'|-:|j1|'||||l|1|.l!’t4|\?.|'l. .||11!.|". Ihis is another way in ‘tll:ll|| BediordBID can

initiatives and programmes.

leaed by cuntting the cost of coming o the town contre

More 1o come = a summer scason of arts and entertainment in Lime Street, a new booth [or

Bluec: aps near the Harpur l‘-Ftrl[l ying Centre, more advertising encourag II1'|“"" ' o Lome his is being lunded by businesses in Bedlord th oL i the levy they pay o the BedliordBLD - we !'irlF'-'~||H:l|ll'|w and visitors

Around to Our Town” and more y s (o make transport into town easiel 25 o discount on will match their beliel in Bediord by getting on the buses!
the buses from until September 10th and The Mayor declaring the multi-stor IT parks open
on August Bank Holiday (these are normally closed on Bank Holidays in Bedford fames Freeman, Managing Director [or Stagecoach East said “This is a great opportunity lor the people of Bediord 10 save

money using the bus, and at the same time make some great savingsan the shops around the town, H the 1T promotion is

Key performance indicators and finan ial information can be found on the leaflet with

successhul we hope to it again in the lead up o Christmas

this newsletter.

Open for Business The Bigger Picture

Making a virtue of the fact that Bedford is NOT
Milton Keynes, it has lovely locations to lunch
and hundreds of different places to shop is

part of ethos of BedfordBID BedlordBID was represented recently at a Tourism Task Force part of the Mayor's Olympic BOOST group which is designed

to make sure Bedtord gets its fair share of the funding and commercial windfalls from zo12.

Th"_' "“']ti'hl_"';*'? car parks are ||.~.l.1_.!||'y l:lm‘:wl on bank Pulling together the buying power of many means that This Iatest national award comes: from the Association of Town Centre Management and was presented to Executive Director
|'"‘|'d"l‘ll'5 = !-i“'*_”!-‘s some }’f""i‘i"l the "“Pr‘:“f"" that the whole Bedford BID can offer training and services specially designed Mo Aswat at Pall Mallin London by Sir Johin Egan President of the CBI- This illustrates how BedfordBID is leading the way.
town is shut. So for the first time, these will all be open on for the smaller business for instance training courses which Such is the significance of the way the BedfordBID has been formed and funded that Mo Aswat was asked 10 speak at the
August 28. We hope that if successful the Bedford Borough have already proved a hit. If you have any ideas about how Lnstitute of Economic Affairs — among the attendees were leading MPs, Lords and the Adam Smith Institute.

Council will be persuaded to keep them open on yet more

: you and your neighbours could benefit from the “group”
bank holidays.

approach let us know
Said Michael: "The businesses served by the Queen Street
mutlti-storey have a louder voice already thanks to Bedford BID
and this time the council heard us”

I the meantime we continue to work towirds attrac till-}.:

1:1:!!'111'H.1h*111 traders to the town to |!w|lr maintain the

~'l'l'enbusy BedfordBID team l\u been enhanced with the arrival of
-'Mmmmpmmwm be to look after the Bluecaps
'.as part oftha new in house service.

individuality of Bedford’s High and side streets.

Be Safe, Be Smiling

Latest figures show shop theft is down 457 in the town centre thanks to the teamwork of police, Bluecaps and the Business
RadioLink scheme, the latter continues to develop offering workshops on fraud and data laws. The radio network run for pubs: e e A

and clubs through Bedsafe is also expected to be eo-ordinated now by BedfordBID . i mt.m iy the thousands ﬂf mstumum wha o= tu_the M

Plans-are afoot to move the Bluecaps in-house — they were initially employed via Chubb
Security but we hope that by managing them directly we will be able to better serve the
needs of our membership. There are plans for a new uniform and town centre “kiosk”,

Come Around to Our Town

The Annual Report

1 is now available for
Medla Moments all members of the
It was no accident that Chancellor Gordon Brown decided to visit BedfordBID - if you
Bedford College - in educational circles this BedfordBID member has want yours or just
a national reputation for producing the sort of youngsters the country want to know more
needs to support business and industry. — call the BedfordBID
office FREE on
0800 013 0339

Mr Brown was followed by a media circus which swept through the College and off again
but put the spotlight firmly on the town. Both regional TV stations covered the event
with one ziving coverage to market and shop traders and the beautiful riverside location

publicity you can’t buy
I'V and Radio crews also turned their attention to Bedford as supporters of ltaly few the

flag and blew their hmnulur:n;_, their team’s progress through the World Cup. Bedford is
well known asa source of stories about our “Italian Connections™ and Be wdford’s g6.g Chiltern

Busingss
Imperovenant
District

M interviews were broadeast nationally.

M & S and the arrival of the Per Una range in Bedford reflécted the improved esteer in

which this key national retailer regards the town, The launch of the fashion range resulted

in valuable media coverage:

If YOUR business has a PR story which will help promote Bedford then let us know we may

be-able to help “turn up the volume,

BedfordBID Fresphone Email

1 Lurke Street 0800 013 0339 info@ibediordtownceontro.co.uk Bedford
Bodiord Fax Website Town Centre
ME40 3TN 01234 290945 wiww, bedfordtowncentre, co, vk Company




